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Problems facing agriculture, rural areas and farmers have a crucial bearing on the 
overall development of the Party and the state. The industrialization of agriculture can 
offer a good solution for these problems.Tea industry is a key pillar industry which 
concerns the people’s livelihood in An’xi County. It is positioned first as a traditional 
industry, then a pillar industry, and then an export exchange industry, and finally a 
people’s livelihood industry. How to make the traditional and special industry of An-xi 
County, tea industry, more and more competitive? How to make the tea industry last 
forever? The answer is to do an earnest research about the developmental strategy of tea 
industry in An-xi and set down a comprehensive and foresighted strategy suiting the 
development of market economy and guiding the development of tea industry in An-xi. 
This essay aims to analyze and establish the developmental strategy of the tea industry in 
An-xi from two aspects: quality and quantity. This essay is also to investigate the 
tieh-kuan-yin industry in An-xi from three parts, describing the manufacturing and 
marketing situation on the basis of the investigation of the development of China’s tea 
industry, analyzing the plight and difficulty that current tieh-kuan-yin industry faces, and 
raising the developmental ideas for the tieh-kuan-yin industry in An-xi. We hope it will 
facilitate the development of tieh-kuan-yin industry. 
The first part of the essay is investigating the developmental situation of China’s tea 
industry and analyzing the manufacturing and marketing situation of tieh-kuan-yin in 
An-xi. In this part, we analyze main factors which influence the production and 
distribution of tieh-kuan-yin from both theoretical and practical aspects and try to describe 
the current developmental situation of tieh-kuan-yin industry in An’xi. 
The second part of the essay is researching main problems existing in the 
developmental process of tieh-kuan-yin industry, through arranging the materials getting 
by investigating on the spot and interviewing manufacturers, vendors and consumers. We 
analyze restrictive factors that the current development of tieh-kuan-yin industry faces 
from aspects of marketing, management system and production technology. 
The third part is conceiving the basic ideas about the development of tieh-kuan-yin 















cooperation relationship and training professionals so as to improve the environment. We 
should start from adjusting varietals structure, improve the management system, enhance 
economical and cultural exchanges, and make tea cultural brand. We should also start from 
the change of government’s function, integrate the production resources of tieh-kuan-yin, 
push the reform of the property right of tea garden, foster corporate champion, and form 
industrial cluster. 
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地——安溪县，是国家重要的茶叶生产基地县。到 2007 年，全县茶园总面积 45 万
亩，约占全国茶园总面积的 1/50；年产茶叶 4.5 万吨（其中 60%为铁观音），约占全
国年茶叶总产量的1/25；全县涉茶行业总产值50亿元，约占全国茶叶总产值的1/16；
农民年茶叶收入 3100 元，约占农民人均纯收入的 53.6%
①
。全县茶叶精制加工企业
530 多家，年产值 100 万元以上的 l00 余家，500 万元以上的有 17 家。拥有全国
大的乌龙茶精制厂——安溪茶厂，建有全国 大的茶叶批发市场——中国茶都，各
乡镇分别形成了 12 个不同规模的茶叶分销市场，还造就了广泛的社会营销网络。安
溪统计年鉴显示，截至 2005 年年底，安溪人经营的茶店有 3万家左右，从事铁观音
等茶叶经营销售的安溪人有 10 多万，分布在全国各大中城市；全县有 l8 万户农家
种植茶叶，107 万人口中有 80 多万人口以茶为生或从事与茶相关的行业，茶产业已
经发展成为一个与安溪县 80%人口有关联的支柱产业。茶叶主产区基本形成种植大
                                                        





































































































积 127 万公顷，可采面积 98.8 万公顷，为世界第一位，占世界茶园总面积的 45%。
在 19 个产茶省市区中，云南省面积 大，有 21 万公顷，占全国茶园总面积的 15.2%；


































              图 2：2005 年世界茶叶产量及中国各类茶叶产量图 











                     图 3：2005 年中国各省茶叶产量分布图 
我国共有 19 个省市自治区产茶，福建省产量 多，年产 17 万吨，占全国总量
的 18.5%。其次是云南 11.6 万吨，占全国总量的 12.6%；四川 10.3 万吨，占全国总
量的 11.2%；湖南 9.2 万吨，占全国总量的 10%。 























2005 年中国出口茶叶 28.66 万吨，创汇 4.85 亿美元，是世界第三大茶叶出口国，
占世界茶叶贸易量的 18%，占中国茶叶产量的 31.2%。 
 













                     图 5：2005 年中国家各省茶叶出口情况 
 













                       图 6：2005 年中国各类茶叶内销情况 
据有关机构对北京地区销售情况的调查，20 年间，花茶比例由 95%下降到 65%，
绿茶由 5%上升到 20%；乌龙茶由不到 1%上升到 10%，普洱茶近几年刚开始销售便占
了 5%的市场。可见，茶类市场激烈竞争，谁的宣传力度大，谁的市场份额就扩大。 
中国茶业是个大产业，它横跨三个产业即农业、工业和服务业。据统计，2005
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